
@ Why mobile ... for recruitment 
Mobile phones are a huge part of our daily lives, and an extension of 
ourselves. We can be productive, social or relax, depending on which 
appwe open. 

What's more, our mobiles continually learn about our preferences, 
habits and interests, building an understanding of who we are, without 
identifying us as individuals. 

It's this anonymous, GDPR complaint, profile of users which makes 
mobile advertising so effective. 

You can reach a broad, but still highly targeted, bespoke audience at 
anytime, anywhere. 

This goes far beyond the capabilities of more traditional media, 
meaning your target market is more likely to be aware of your key 
messages and your ad spend is directed to the right places. 
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