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Driving summer footfall for a public sector cultural attraction
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AT A GLANCE

Client: Belfast City Council
Sector: Public Sector / Travel & Tourism

Objective:

Drive summer awareness of Belfast Zoo amongst families in the greater Belfast area
during the school holiday period

Solution:

Mobile Plus — geo-targeted mobile display with in-market keyword, app, interest and
competitor audience targeting
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e 2,283 clicks delivered (target: 2,267)

e CTR of 2.49% — approximately 7x typical mobile display benchmarks
e 98.2% above-the-fold viewability throughout the campaign flight.
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THE CHALLENGE & APPROACH

THE CHALLENGE

Belfast Zoo needed to reach families
across Greater Belfast during the
summer holiday window, in a market
with no shortage of competing
attractions.

For Belfast City Council, the pressure was
twofold: cut through to the right
audience at the right moment, and
demonstrate clear, accountable return on
a fixed public sector budget.
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THE APPROACH

Timing and intent: The campaign launched on 30th June to capture
families at the start of the school holiday period. Geo-targeting
around the Zoo combined with in-market keyword targeting
concentrated spend on adults actively searching for Belfast days out,
rather than broad demographic reach.

Mobile Plus for a smartphone-first audience: With 88.5% of
engagement via smartphone, Mobile Plus was the right fit. The MPU
and Wide Mobile Banner were prioritised as primary formats,
together accounting for nearly 70% of all clicks, with full-screen
interstitials adding further impact.

Optimised highest performing strategies: The in-market keyword
strategy drove 59.88% of all campaign activity — the standout
performer across every targeting layer. Keeping budget
concentrated here, rather than spreading it thinly, sustained strong
performance across the full four-week flight.



THE RESULTS
2,283 2.49% 98.2%

CLICKS DELIVERED CLICK-THROUGH RATE ABOVE-THE-FOLD VIEWABILITY
Against a booked target of 2,267 — full value Approximately seven times the typical mobile Near-perfect ad placement ensuring creative was
delivered for Belfast City Council display benchmark, confirming strong audience  consistently seen in the highest-impact positions
relevance
HIGH-VALUE OUTCOMES
IN-MARKET KEYWORD TARGETING 88.5% OF ENGAGEMENT DELIVERED VIA CONSISTENT ENGAGEMENT - JUST
DROVE 59.88% OF ALL CAMPAIGN SMARTPHONE - A MOBILE-FIRST 11.6% DIFFERENCE BETWEEN HIGHEST
ACTIVITY AUDIENCE AND LOWEST PERFORMING DAYS

WHY THIS MATTERS

This campaign demonstrates that mobile-first, intent-led advertising can deliver measurable, accountable results for public sector organisations — even
within the constraints of a short campaign window and fixed budget. A CTR seven times above industry benchmark is not a lucky outlier; it is the product
of aligning timing, targeting and channel to the specific behaviour of the audience.

For local authorities, leisure attractions and public sector bodies looking to drive footfall to events or destinations, this approach provides a clear and
repeatable model: reach people who are already looking, on the device they are already using, at the moment they are most likely to respond.
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GET IN TOUCH

Looking to reach high-intent audiences at the moments that
matter most?

Talk to Fonemedia about mobile-first campaigns designed around
real-world outcomes.

PHONE EMAIL

013 834 6399 info@fonemedia.co.uk
WEBSITE

fonemedia.co.uk
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